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1.

~(b) Explam fwe conchtlons necessary for marketmg to take place In an economy. -

Conss o TR (3) @lentions

(a) Classical Marketing is often described in terms of the four (4) P S, Explain with -
examples the four P S of Marketing . 12 marks

13marks {
(a) Explain in details, five problems of marketing in developing economies  15marks

List the stages in the marketing planning process and discuss the first two.  15marks

(a) Define market Segmentation ; Rty B o v o Grnailier i
(b) Explam three methods of Segmentmg consumer markets o I'Zmark_s =

Usmg a product of your choice as an example discuss the product life cycle concept
- 15marks

Mr Bako has just opéned"a shoe factory in Kano. Explain five pricing strategies

available for his use ' B g " % e, - 15marks
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